
UNDERSTANDING THE 
CHANGING TIMES:

A SNAPSHOT OF THE MEGATRENDS TRANSFORMING 
AUSTRALIA AND THE CHURCH.

Mark McCrindle

Lutheran Education Queensland Ministry Conference

Monday 13 February 2017



2020



2010



MEMES OF THIS DECADE…PHOTOBOMING
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MEMES OF THIS DECADE…GANGNAM STYLE



MOST DOWNLOADED APP: Pokémon GO
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NEW MUST HAVE…BOTTLE FLIP
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“I alone cannot change the world, 
but I can cast a stone

across the waters
to create many ripples”

Mother Teresa





1 Chron 12:32 (ESV) 

Of Issachar, men who had 
understanding of the times, 

to know what Israel ought to do,
200 chiefs, and all their kinsmen

under their command.



Only occasionally in history do

massive demographic shifts
combine with

rapid social change
and

huge generational transitions
and

ongoing technology trends
so that within the span of a decade,

society altogether alters.







21.5m

AUSTRALIA IN 2011



24.4m

AUSTRALIA TODAY



24.4m 14%

AUSTRALIA TODAY



AUSTRALIA 2025

28m
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Source: NCLS 2011



MORE IN CHURCH THAN AT THE FOOTY
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MORE IN CHURCH THAN AT THE FOOTY

1.2 million
more people attend church 
at least once a month than 
the total that attend all 
games of the 4 main footy 
code in regular season over 
a month.

2,393,456

3,600,000

Attend the footie at least once per
month (NRL, AFL, Rugby, or A

League)

Attend church at least once per
month



% OF PEOPLE REPORTING NO RELIGION 1911-2011

Source: ABS
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Kids

In
Parents

Pockets

Eroding

Retirement

Savings

Meet the KIPPERS



THE 46%



YES, I’M ‘CHRISTIAN’

61%
IDENTIFY WITH
CHRISTIANITY

39%
NON-CHRISTIAN



CHURCH-GOERS

15%
ATTEND CHURCH
REGULARLY
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WHY HIGH % “CHRISTIANITY 
BUT LOW % CHURCH-GOING?



WHY HIGH % “CHRISTIANITY 
BUT LOW % CHURCH-GOING?

“Australians like the product, 
they just don’t like the retail 

outlet.”

-Todd Sampson, The Gruen Transfer



Source:, McCrindle, Social Change, Spiritual Trends Report by McCrindle 2014
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INCREASED LONGEVITY
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Source: ABS, NCLS
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“Foshizz my work gig is 
totes chron- the hours are 
defs cray cray but yolo.”



“I like my job.”
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Ecclesiastes 12:1 (ESV)

Remember also your Creator in the days of 
your youth, before the evil days come and 
the years draw near of which you will say, 

“I have no pleasure in them”;
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"Who were the most significant people to show 
you what faith was about?"

Source: NCLS, Social Change, Spiritual Trends Report by McCrindle for CVA 2014





% OF PEOPLE “NO RELIGION” BY LEVEL OF HIGHEST EDUCATIONAL 
ATTAINMENT, 2011

Source: ABS



The iGen







internet 



SMARTPHONES



THE FUTURE?



isolation



TWEETS



TWEETS



TABLETS



TABLETS



SHARE



SHARE



SCREENAGERS



individualism  







2012: CLOUD



2013: HASHTAG



2014: SELFIE



2015: “FACE WITH TEARS OF JOY”



2016: POST-TRUTH
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JOBS OF THE FUTURE…RECRUITING NOW
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JOBS OF THE FUTURE…RECRUITING NOW

Social media marketer. 
Medical nanotechnologist.

Cyber security professional. 

Digital services officer. 

UAV operator. 

Blockchain developer. 
Cognitive computer analyst. 

App developer.Data visualisation designer. 

Virtual reality engineer. 
Robotics technician. 

UX manager. 
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Time for
morning tea…


